IPHA Marketing Activity Report November 2020 - June 2021

Webinars

Webinar 1 (27" November)

e 49 Registrants
e 60 views of replay via YouTube

Webinar 2 (12" Jan.):

e 52 Registrants
e 37 Attendees
e 58 views of replay via YouTube

Webinar 3 (12" February)

e 56 Registrants
e 40 Attendees
e 33 views of replay via YouTube

Webinar 4 (12" March)

e 51 Registrants
e 36 Attendees
o 33 views of replay via YouTube

Webinar 5 (9t April)

e 46 Registrants
e 34 Attendees
o 35 views of replay via YouTube

Webinar 6 (7™ May)

e 51 Registrants
e 41 Attendees
e 20 views of replay via YouTube



LinkedIn

During the period in question, there were:

e 30 posts on the IPHA LinkedIn page.

e Average of 4,420 impressions (views) per month.

e Average engagement rate of 6.01%.

e Average of 85 reactions (likes etc) to updates per month.

e Average of 141 visitors to the IPHA LinkedIn page per month.
e 250 new followers in total.

Emails & Newsletters

e 24 emails sent in total.

e 16 webinar emails and 8 newsletter/technical bulletins and updates.
e Average open rate of 31.48%

e Average click rate of 6.32%

Website Content

e Published articles and projects from Prefabricats Pujol, Peikko, CPI magazine and BIBM.

e Average of approximately 500 website visitors per month — the number of unique users has
stayed consistent; however the average session duration has increased (+27.76%), and page
views have increased (+17.73%).



