
Report from IPHA’s marketing Committee – Jordi Pujol, President and Topi Paananen 

• a modern, renewed www.hollowcore.org was published in spring 2019 
• a short history of IPHA was published in 2019, along with relevant web-content 
• in autumn 2020 the focus is to  

o improve the communication to the members with the new form of newsletters, started in 
October 2020 

o improve the dialogue between the member-companies by using the form of webinars, first to 
be done in November 2020 

o improve the content of the www.hollowcore.org by adding more stories from the member 
companies, starting October 2020 

o making trials on selected social media to spread the new member-related stories, with the 
start of LinkedIn, starting November 2020 

• intention is to have the next marketing seminar in 2022, naturally subject to COVID-19 situation 
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