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“Trying to understand the future of our cities
has somehow become separatead
from understanding what happens to us.”

-HUGO MACDONALD
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Megatrend Map zukunftsinstitut

This megatrend map shows the twelve fundamental
megatrends of our time. Megatrends never are linear NEO-ECOLOGY GENDER SHIFT
and one-dimensional, but rather multi-faceted, com- HEALTH SILVER SOCIETY HEALTH
plex and connected. This particular type of illustration
therefore not only shows the trends per se, but also s SECURITY > NEW WORK
displays overlappings and parallels between them.
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Megatrend Map

This megatrend map shows the twelve fundamental
megatrends of our time. Megatrends never are linear
and one-dimensional, but rather multi-faceted, com-
plex and connected. This particular type of illustration
therefore not only shows the trends per se, but also
displays overlappings and parallels between them.

Individual stations of one megatrend line then again

illustrate different dimensions, facets, and trend as-

pects. They depict the complexity of one megatrend

and its diverse influencing factors that are at work in
its environment.

Megatrends are trends that have a big and epochal
character. We assume their half-life period (so the
time until they reach the peak of their efficacy) to be
around 30 years or more.

However the decisive feature of megatrends is not
their duration, but their impact. It is not just they

change particular segments and areas of social life
or the economy — they shape societies as a whole.
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Glocalisation
adaption of global

products to local culture
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Women 84
Men /9






40 in 1940



40 in 2019



POUNGER IN EVERY GE TION!
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Industrial éEra: 3 phase biograFE)hy.

iAverage marriage age Limit of working lite

23 63 67

Work
Family : ment

1965



21st century I\/IULETI—I\/IODUIJA\R biography

g Education Le g

Passions

Career 1 areer Z Career 3

Post-adolescence Dush houn Maturity

32

Average marriage age
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Households 1960

The era of the nuclear family

Large families

¢

Families with two children

Families with
one child

Childless couple‘

Single women ‘
' Other families

Single men




Individualisation of Households 2020

Families with

two children New large families

. Patchwork- .ultigenerational
families families

‘ Singles with 2 children

Homosexual couples
Other famllles h 1

child

’ Female dominated households
@«

Families with
one child

Childless couples

iving Apart Together and
bile families

Singles




oday with up to
iIngle households



Lon not the result of living

t of social isolation



The more individualistic we become,
the more important the need for support from other people



- housing
- working

- mobility
- gardening



A place where people make a life not just a living”

\ -ADAM NEUMANN, FOUNDER OF WE WORK, CO- WORKI/G/ i
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THE COLLECTIVE

LONDON
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550 suitcase ready Twod

Flatrate, all inclusive.

10,000m2 shared spaces
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In the future we will choose our homes
not for the square metres,
but for the quality of the



shifts from
metres to

metres
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-LE CORBUSIER, 1923




1952, LE CORBUSIER

UNITE D'HABITATION
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55 micro units (23-34 m2)

ible, individualised

flex

multi-functional furniture
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BATHROOM/CLOSET

Accessible bathroom with sh
full depth closet,

KITCHEN
70 cuft”.

Efficient factory built Kitchen
with fold-down table/counter,
full height pull-out pantry, full
height fridge, range and space for
a convection microwave,

*including refrigerator
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3Y/RESIDENTIAL STREET
848 SF

SEATING ALCOVE
114 SF

FITNESS CENTER
1741 SF

BIKE STORAGE
354 SF

ADDITIONAL TENANT STO

RETAIL
925 SF

TENANT STORAGE
278 SF

DEN/STUDY
324 SF

LAUNDRY
143 SF

- EASTPATIO

675 SF



Shoebox
Syndrome



lllustration:
Michael Kirkham
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We have more ways than ever to
connect with each other, but
paradoxically increasingly more
opportunities not to.



Smart without internet?
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http://gliona.com

Intelligent Fridge?



IF ONLY I HAD
SOME WAY TO

KNOW IF WE'RE
OUT OF MILK!

SMART fridge
or SMART partner?




Find love through
Refrigerdating

SIGN UP
LOG IN

K ( *" ) How does it work?




Sarq, 28, Stockholm
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Technological solutions creating new problems



DIGITAL ASSISTANCE
JANNED.
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e Playing music (60%)
e News and weather (50 %)

e To time cooking an egg (25%)
e Shopping (7%)

Survey ,,Code Computerlove” von OnePoll,GB, 2018



* The perfect joke
e How to be better looking and funnier
e Help with finding a partner

e To entertain the kids

Umfrage ,,Code Computerlove” von OnePoll,GB



e 25% take Alexa into the bedroom at night

Umfrage ,Code Computerlove” von OnePoll,GB



TECHNOFERENCE

(WHEN TECHNOLOGY INTERFERES WITH COMMUNICATION)






SACRIFICE

LESS
FEAR
GREEN
EFFORT ECOLOGY
RESITRICTIONS
SHORTAGE

GUILT
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GREEN ECOLOGY

There are too many people
Humans are the enemy of nature

Technology is the problem

We produce too much rubbish

Future = scarcity

BLUE ECOLOGY

There are too few good systems

Humankind is part of nature

Technology is the solution

There is no rubbish (raw materials)

Future = Intelligent renewal
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ADD CROWN

CUT TECHNICAL FLOORS EXTEND RESIDENTIAL FLOORS

EXISTING TOWER
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INSERT PANORAMA PLATES
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by Opposite Office, Munich
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Transform 77,000 m2, 775 rooms,

and 79 bathrooms
into a co-living space for 50.000 people
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“The Attordable Palace”
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HOW DOES THE FUTURE
(REALLY) WORK?



WHEN CONNECTIONS
(RELATIONSHIPS) WORK!









ARCHITECT JEANNE GANG

" World’s most influential architect” Time Magazine 2019



"Architects don’t design buildings.
What they really design are relationships.
Because cities are about people.”

-JEANNE GANG
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Studio Gang: City
Hyde Park,
Chicago




WHAT IS THE FUTURE
OF BUILDING WITH

—-LE CORBUSIER
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NATIONAL MUSEUM, SZCZECIN, POLAND,
BY ROBERT KONIECZNY, WORLD BUILDING OF THE YEAR 2016
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www.strathern.eu
ooha@strathern.eu



