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– H U G O  M A C D O N A L D

“Trying to understand the future of our cities  
has somehow become separated  

from understanding what happens to us.“ 



The Function  
of Home
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This megatrend map shows the twelve fundamental 
megatrends of our time. Megatrends never are linear 
and one-dimensional, but rather multi-faceted, com- 
plex and connected. This particular type of illustration 
therefore not only shows the trends per se, but also 
displays overlappings and parallels between them. 

Individual stations of one megatrend line then again 
illustrate different dimensions, facets, and trend as- 
pects. They depict the complexity of one megatrend 
and its diverse influencing factors that are at work in 
its environment.

Megatrends are trends that have a big and epochal 
character. We assume their half-life period (so the 
time until they reach the peak of their efficacy) to be 
around 30 years or more.

However the decisive feature of megatrends is not 
their duration, but their impact. It is not just they 
change particular segments and areas of social life 
or the economy – they shape societies as a whole.

Megatrend Map
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This megatrend map shows the twelve fundamental 
megatrends of our time. Megatrends never are linear 
and one-dimensional, but rather multi-faceted, com- 
plex and connected. This particular type of illustration 
therefore not only shows the trends per se, but also 
displays overlappings and parallels between them. 

Individual stations of one megatrend line then again 
illustrate different dimensions, facets, and trend as- 
pects. They depict the complexity of one megatrend 
and its diverse influencing factors that are at work in 
its environment.

Megatrends are trends that have a big and epochal 
character. We assume their half-life period (so the 
time until they reach the peak of their efficacy) to be 
around 30 years or more.

However the decisive feature of megatrends is not 
their duration, but their impact. It is not just they 
change particular segments and areas of social life 
or the economy – they shape societies as a whole.

Megatrend Map
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This megatrend map shows the twelve fundamental 
megatrends of our time. Megatrends never are linear 
and one-dimensional, but rather multi-faceted, com- 
plex and connected. This particular type of illustration 
therefore not only shows the trends per se, but also 
displays overlappings and parallels between them. 

Individual stations of one megatrend line then again 
illustrate different dimensions, facets, and trend as- 
pects. They depict the complexity of one megatrend 
and its diverse influencing factors that are at work in 
its environment.

Megatrends are trends that have a big and epochal 
character. We assume their half-life period (so the 
time until they reach the peak of their efficacy) to be 
around 30 years or more.

However the decisive feature of megatrends is not 
their duration, but their impact. It is not just they 
change particular segments and areas of social life 
or the economy – they shape societies as a whole.
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T H E  R E C U R S I O N  P R I N C I P L E



Trend

Countertrend

Synthesis of 
Tomorrow



Megatrend 
Globalisation

homesickness 
 re-localisation 

Glocalisation 
adaption of global 

products to local culture 





Megatrend  
Silver Society 



Life Expectancy EU 
  

Women 84 
Men 79



Living  
longer 

Staying 
young

Down- 
Ageing 



40 in 1940



40 in 2019



Downageing

7 , 4  Y E A R S  Y O U N G E R  I N  E V E R Y  G E N E R AT I O N !



Downaging 
  

D O W N A G I N G  



T H E  N E W   

 B I O G R A P H I E S
M U LT I -



Work 
Family Retirement

Childhood 
Youth

23 63 67

Industrial Era: 3 phase biography.

1965

Average marriage age Limit of working life



Post-adolescence Selfness Maturity

1st Family 2nd Family 3rd Family

Job Career 1 Career 2 Passions

Education Education Education LearningLearning

Rush hour

Career 3

Wisdom

21st century MULTI-MODULAR biography 

Childhood/  
Youth

32
Average marriage age 



Megatrend 

Individualisation



Households 1960

Large families

Families with 
one child 

The era of the nuclear family

Families with two children

Single men 

Single women 

Childless couples

Other families

3

4

2

21

1

5+



Individualisation of Households 2020

New large families
Families with 

one child

Families with  
two children

Childless couples

Other families

Homosexual couples  
Singles 
with 1 
child

Singles with 2 children 

Patchwork- 
families

Female dominated households 

Living Apart Together and 
mobile families 

Multigenerational 
families

Singles 



Cites today with up to  
50% single households



Loneliness is not the result of living 
alone, but of social isolation



The Paradox of Individualisation:

The more individualistic we become,  
the more important the need for support from other people



C O  
culture

- working
- housing

- gardening
- mobility 

- living



“A place where people make a life not just a living” 
– A D A M  N E U M A N N ,  F O U N D E R  O F  W E  W O R K ,  C O - W O R K I N G



C O - L I V I N G  V S  C O - I S O L AT I O N



T H E  C O L L E C T I V E ,   
L O N D O N  

• 550 suitcase ready Twodios 

• Flatrate, all inclusive. 

• 10,000m2 shared spaces: 
Spa, Gym, Library, Kitchens, 
Cinema…







In the future we will choose our homes  
not for the square metres,  
but for the quality of the  

Shared Spaces



Status shifts from  
squared metres to   

shared metres 



M X 3:   
Micro  
Modular  
Mass Produced  



THE MODULAR

– L E  C O R B U S I E R ,  1 9 2 3  



U N I T É  D ’ H A B I TAT I O N         
1 9 5 2 ,  L E  C O R B U S I E R





BIG/Bjarke Ingels Group 79&Park, Stockholm



Urban Space Management LTD Container City, London



University of Essex, Pre-Cast concrete, Bell & Webster



AdATS

N  A R C H I T E C T S

N Architects, Carmel Place New York

,



• 55 micro units (23-34 m2) 

• flexible, individualised   

• multi-functional furniture  

• diversity incl. low-middle 
income 

• gym/lounge/roof terrace/
storage 

• low disturbance construction











Shoebox  
Syndrome



Illustration:  

Michael Kirkham  



√
Illustration:  

Michael Kirkham 



√



√

“It’s not that we can’t live in smaller homes. It’s just 
more difficult to be happy in them.” 

– D E A N  B U R N E T T,  N E U R O S C I E N T I S T



C O N N E C T I V I T Y
M E G AT R E N D





C O N N E C T I V I T Y  T O  P E O P L E   
O R  T O  T E C H N O L O G Y ?

W H AT  M A K E S  A  C I T Y  S M A R T ?  



We have more ways than ever to 
connect with each other, but 

paradoxically increasingly more 
opportunities not to. 



Civitacampomarano, Italy 400 people 

Smart without internet?



Civitacampomarano, Italien 

400 Einwohner, meist Ältere 

Kein Internet

Smart ohne Internet?



Civitacampomarano, Italien 

400 Einwohner, meist Ältere 

Kein Internet

Smart ohne Internet?



Civitacampomarano, Italien 

400 Einwohner, meist Ältere 

Kein Internet

Smart ohne Internet?













“Real smartness  lies not in the  
level of digitalisation but in using  

the knowledge of the inhabitants.” 

– S A S K I A  S A S S E N ,  S O C I O L O G I S T



W H AT  M A K E S  A   
H O M E  ( R E A L LY )  S M A R T ?







iPad toilet roll holder

Television mirror TV towel rail

LED  lighting

gliona.com

Automatic bath filling

Quantified self monitoring

http://gliona.com


Intelligent Fridge?

I’ll ring your doctor if 
you eat any more  

cheese today 



SMART fridge  
or SMART partner?









Solutionism 
Technological solutions creating new problems 



D I G I TA L  A S S I S TA N C E   
A N D  S M A R T N E S S





T H E  C A M I L L A  S Y N D R O M E



M A I N  U S E S  F O R  A L E X A :

• Playing music (60%) 

• News and weather (50 %) 

• To time cooking an egg (25%) 

• Shopping (7%)

Survey „Code Computerlove“ von OnePoll,GB, 2018



W H AT  P E O P L E  WA N T  F R O M  A L E X A :

• The perfect joke 

• How to be better looking and funnier 

• Help with finding a partner 

• To entertain the kids

Umfrage „Code Computerlove“ von OnePoll,GB



• 25% take Alexa into the bedroom at night

Umfrage „Code Computerlove“ von OnePoll,GB



T E C H N O F E R E N C E  
( W H E N  T E C H N O L O G Y  I N T E R F E R E S  W I T H  C O M M U N I C AT I O N )  



N E O - E C O L O G Y
Megatrend 



G R E E N  
E C O L O G Y

F E A R

G U I LT
S H O R TA G E

E F F O R T

R E S T R I C T I O N S

S A C R I F I C E
L E S S



B L U E  
E C O L O G Y

B E A U T Y C O U R A G E

G U I LT- F R E E
E L E G A N C E

A B U N D A N C E

C O N N E C T I O N



The Logic of Scarcity 



The Logic of Abundance 



G R E E N  E C O L O G Y B L U E  E C O L O G Y

Future = scarcity Future = Intelligent renewal

There are too many people There are too few good systems

Humans are the enemy of nature Humankind is part of nature

We produce too much rubbish There is no rubbish (raw materials)

Technology is the problem Technology is the solution



U R B A N  U P - C Y C L I N G







O L E  S C H E E R E N





-Urban Up-Cycling Project  
 by Opposite Office, Munich



Transform 77,000 m2, 775 rooms,  
and 79 bathrooms  

into a co-living space for 50.000 people 







“The Affordable Palace” 





One is not 
amused



H O W  D O E S  T H E  F U T U R E  
( R E A L LY )  W O R K ?



W H E N  C O N N E C T I O N S   
( R E L AT I O N S H I P S )  W O R K !







A R C H I T E C T  J E A N N E  G A N G   

“ World’s most influential architect” Time Magazine 2019



– J E A N N E  G A N G

“Architects don’t design buildings.  
What they really design are relationships. 

Because cities are about people.“ 



T H E  V E R T I C A L  V I L L A G E   



T H E  V E R T I C A L  V I L L A G E   



Studio Gang: City Hyde Park, Chicago



Studio Gang: City 
Hyde Park, 

Chicago



– L E  C O R B U S I E R  

W H AT  I S  T H E  F U T U R E   
O F  B U I L D I N G  W I T H   

“ D E A R  FA I T H F U L  C O N C R E T E … ” ?  



ELEGANT 
N AT I O N A L  M U S E U M ,  S Z C Z E C I N ,  P O L A N D ,   

B Y  R O B E R T  K O N I E C Z N Y,  W O R L D  B U I L D I N G  O F  T H E  Y E A R  2 0 1 6



The Truffle, Costa da Morte, Spain by Paulina the cow and Garcia-Abril  

SURPRISING  



B O S C O  V E R T I C A L E ,  M A I L A N D

E C O L O G I C A L



FLEXIBLE
W I N S U N  3 - D  P R I N T E D  C O N C R E T E



126 AD
PANTHEON, ROME, 126 AD

T I M E L E S S





Concretus = to bring together 



www.strathern.eu 
oona@strathern.eu 


